
It all started in Venice… I’ve always wanted to say that! Paul and I were visiting his family in the 
U.K. when we decided to take a short side trip. We knew that Venice would be a photographer’s 
dream, but we didn’t know our images would take us so much farther.

As we entered San Marco (St. Mark’s Square) we were overwhelmed by the architecture, the 
beauty and the birds! Pigeons swarmed around for the seeds tourists were offering, children ran 
through the square to disrupt them into flight as others tried to get the birds to land on their 
outstretched arms. Just as Paul was attempting to get a “pigeon-eye view” of the Square, a couple 
caught my eye. They were about 25 feet away, lost in their own world, and were just being en-
tirely too romantic. I turned to Paul and grabbed the camera (sorry, Honey—but duty called) and 
whipped back around just in time to catch the man dropping to his knee to propose! I’m pretty 
sure my mouth was hanging open in shock as I photographed the scene. I turned to Paul and said, 
“I can’t believe I caught that! Now what do I do?”
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Interrupting a moment like this was not 
an option—so Paul suggested, “Just wait 
till they get all touristy again. When they 
start pointing at things, you’ll know the 
moment has passed.” So we waited, and 
finally, just as Paul predicted, the point-
ing began and we knew it would be safe 

to approach them. I gingerly said the only 
two words I knew in Italian. “Mi scusi?” 
Their expressions said enough—okay, not 
Italian! “Do you speak English?” I asked. 
The man replied: “A very little.” And so 
the game of charades with the back of the 
camera began. By the end of our very short 

exchange, I wasn’t sure they understood 
my overly excited hand gestures and lack 
of command over any language (English 
included at times), so I handed them our 
business card and said “email” and “free” 
as many times as I could. I figured at the 
very least they might understand getting 



in touch and that we didn’t want any 
money from them.

Reconnection
So my husband and I returned home and 

waited. And waited. No email came, so we 
decided to take the initiative and put the 
images on our blog, in the hope that either 
they, or someone they knew, would see 
them. A few weeks later, we finally received 
an email in slightly broken English—the 
couple loved the images! As it turns out, 
they had no idea what we were talking 
about in Venice and had in fact thought 
that we wanted them to take our picture! 
Their names were Tatiana and Julien, both 
29, from France and it was their first time 
visiting Venice as well.

We sent them the files and off-hand-
edly offered to shoot their wedding. We 
thought, it’s a long shot, but why not try? 
They replied that they had not yet set a 
date or made any plans, but they would 
keep us in mind.

Months went by, and then suddenly one 
day, an email appeared asking about our 

availability for May 17. Amazingly, it was 
our last available date in May.

A Paris Wedding
The wedding took place in a tiny village 

called Champagne-St. Hilaire. As excited 
as we were to be shooting a wedding in the 
French countryside, we knew that we also 
wanted those iconic images of Paris. So we 
asked the couple if they wouldn’t mind a 
day-after shoot in Paris. They were thrilled 
by the idea, especially since they lived just 
20 minutes outside of the city. We knew 
that from a marketing perspective, the Eiffel 
Tower, Arc de Triomphe and “The City of 
Lights” had to be a part of the equation. 
Fortunately for us, they were the kindest, 
sweetest, most accommodating couple in all 
of France—they not only love photography 
(look closely at the engagement photos—he 
has a Nikon), but they took it upon them-
selves to be our personal tour guides! They 
showed us the city in the way that only 
locals can, took care of our every need and 
threw themselves into the photo shoots. 
After the wedding and the follow-up shoot 

in Paris, Paul and I were exhausted. Our feet 
promised they would make us pay dearly, 
but we were deliriously happy knowing our 
CompactFlash cards would be filled with 
hours of editing and images the couple and 
we would appreciate forever.

Many of our photographer friends com-
mented on how lucky we were to not only 
catch the couple getting engaged, but to 
book the wedding in France as well—and 
while we acknowledge and appreciate our 
fortune, we know that a large part of this 
was that we are always open to the pos-
sibilities that surround us. If you examine 
the lives of “lucky people,” it’s more about 
circumventing the first obstacle, seizing op-
portunities, asking questions and remain-
ing open to the options. A few short emails 
booked the wedding and secured the fol-
low-up shoot in Paris—all we had to do was 
ask! Of course, opportunities don’t usually 
come along this easily. Paul and I have faced 
many challenges along the way, but our 
positive attitudes, an open-book approach 
to our business and a willingness to share 
have opened so many doors for us.



Open Evolution  
That said, non-restrictive sharing is a 

key element to our business, even when 
it comes to describing our style. It always 
takes us more than a few words. People 
always ask if our style is “photojournalism” 
or “creative,” but as soon as you narrow 
your scope to a catchphrase or single idea, 
you limit yourself. If “photojournalism” 
means “not getting involved,” we’re limit-
ing ourselves to a single kind of image and 
limiting what our client receives to what 
the rules will allow. We pride ourselves 
on being non-intrusive but we know that 
sometimes the situation calls for a little 
something extra. Again, it all comes back 
to being open to the possibilities. If we had 
to pick two words to describe our style they 
would have to be “always evolving.” 

In the last five years we’ve been able to 
take our business from $500 weddings to 
charging an average of $7000 today—and 

we know that isn’t just good luck. One of 
the first things I learned about the wed-
ding photography business is that while 
talent is important, being a businessperson 
is essential to success. The best decision I 
made in the beginning was to take time to 
focus on our marketing, establish a look for 
our brand, and make that look consistent 
with our website, blog and promotional 
materials. We also focused on finding the 
best companies, like Pictage for our prints 
and Albums Unlimited for our binding, to 
exceed our clients’ expectations. 

I was very fortunate to find Pictage early 
in my career. Products and print orders 
were a mystery for me at the beginning and 
Pictage was able to give me a shortcut to un-
derstanding the whole process and making 
a profit. In 2005 I became a Pictage User 
Group leader, which helped me connect 
to my local photography community. In 
2006, Pictage hired me as one of their first 

Regional Pro Consultants and even though 
I’m no longer employed with Pictage I 
know that my time with them helped de-
velop my leadership skills, teach me more 
about business and help me understand 
the power and benefits of networking. The 
friends I made through Pictage, WPPI and 
local photography groups are a major part 
of our success as a springboard for ideas 
and as a support system. 

Two are Better Than One
This commitment to community and 

networking brought about the idea of 
CouplesWhoClick.com. The site will serve 
as a community for photographers and a 
resource for brides and grooms to find 
husband-and-wife and partnership photog-
raphers. It has always been our belief that 
two photographers are essential to covering 
a wedding, no matter how large or small. 
Having two unique angles and perspectives 



ensures that you capture not only the mo-
ment, but the emotion behind it. Paul and 
I have learned to look past the immediate 
action and look for the reactions, the subtle-
ties. We know we’re able to take the extra 
time to look for these definitive images 
because we are both on the job.

And unlike photographers who use ro-
tating or random second shooters, hiring 
a couple or partnership helps the bride 
and groom feel confident in getting to 
know both photographers. They can view 
both photographers’ work; and see how 
they complement each other, both in style  
and interaction.

When Paul officially joined the business 
in 2003, we knew that being a husband-
and-wife photography team was going to 
be an important part of our marketing. 
We were able to establish a connection 
with clients quickly, because we’ve been 
through the same ups and downs. We 

have been able to build not only a strong 
business but a strong marriage in the pro-
cess. Paul’s style, while creative, is more 
technically based and his methods are 
more precise—which is the perfect thing 
to balance out my somewhat “shoot from 
the hip” artistic tendencies!

We knew just how important being mar-
ried photographers was when we had to 
change our contract. We didn’t realize 
our contract still said “Laura Eaton and a 
second photographer”—our couples were 
asking us to please add both of our names. 

We often hear from other photographers 
that we could book more jobs if we split 
up and covered two events on the same 
day. We tried that once—never again! Our 
working dynamic is such an important 
part of our photography. We cheerfully 
argue over who took the better image, use 
our own silent language to decide who will 
get which angle and challenge each other 

to be more creative, more daring and more 
fun! It’s taken time for us to get to this 
happy medium and we want to share what 
we’ve learned with other couples, to help 
them avoid some of the pitfalls.

Working with your significant other can 
pose some challenges, but over the last 
four years we’ve found that the little bumps 
in the road (like who gets the “good” lens 
and who has to drive home!) are nothing 
compared to being able to share your life’s 
work with the person you love. 

Laura Eaton started taking photography seriously in 
college, and for the most part has been self-taught. 
Together with her husband, Paul, they run Laura 
Eaton Photography out of their home-based studio 
in New Jersey. Laura and Paul are active community 
leaders, and teach photography and business cours-
es in Philadelphia. They are also planning a semi-
nar for “Couples Who Click” in Puerto Rico for April 
2009 (find more information at www.coupleswho 
click.com/workshop). Laura and Paul can be reached 
at lauraeatonphoto@gmail.com.
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